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Youth Mobility Index (YMI.Asia)
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Mobility as a Competitive Advantage
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Japan: #1 Employment Mobility
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Vietnam: #3 Startup Momentum %

Momentum HK: 167,280 new companies YMI 2018
per annum = 31.3% growth Overall Rankings

SG: 38,306 new companies TOTAL POPULATION:

#13 #12

per annum = 9.5% growth 9 2, 7 O 1 ’ 1 O 0

VN: 110,010 new companies URBAN POPULATION:

per annum = 24.9% growth 31,737,149
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Responses from the second -
: online consultation f
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Internet universality
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Developing internet
universality indicators

Resources

Themes Questions Indicators Sources

Categories

Rights Rights
Question B.1 Indicator(s) Sources
The online consultation is now Theme A - Legal &
Category O - regulatory framework : ) )
Openness Question B.2 Indicator(s) Sources
During Phase 3, UNESCO will conduct further work on the draft indicators ar Category A — expression Question B.3 Indicator(s) Sources
further improvements and then publishing a final version in October 2018. T Accessibility to Theme C - Access to
2018 by the Intergovernmental Council of the UNESCO's International Progr: All information Question B.4 Indicator(s) Sources
SosenAtoH (IPDC)' Category M — Theme D - Association . .
. ) ) . and participation Question B.5 Indicator(s) Sources
Thereafter, a version of the research tool is expected to be available to staki  [VIHHEEICHIEES
i ity i i Participation
map the state of Internet Umversal.lty in their own country as a way to assess p QuestionB.6 indicator(s sources
issues to advance the 2030 Sustainable Development Agenda. Category X—

Cross-cutti ng Tl?eme F - Economic QuestionB.7 Indicator(s) Sources
indicators social and cultural rights

The responses from the first online consultation are available here.
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Freedom on the Net 2017 Overall Scores

Canada
Score: 15

Scores:
B ~
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B s 4 *
B s« %
B s1-50

31-40

21-30

11-20
0-10

Countries not assessed

Scores: 0 = Most Free, 100 = Least Free
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How can data support advocacy?

« What are examples of successful use of
data/rankings to support awareness and
campaigns?

 How Is data/rankings used to support policy
change? By governments? By other policy

development bodies?

 Are the various indices and frameworks useful?
How do we improve them? How do we improve
their use?

 How do we improve Youth Mobillity in Asia?

®
Connecting Asia with One Domain CaSIa
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The Internet lives
where anyone can
access it.

VINT CERF
Father of
the Internet

The future
depends on
what you
do today.

MAHATMA GANDHI




Sri Lanka:

Happiness Index
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Cost of Living
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Young Change Makers
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“ Asia” domain registrations represents a key income for thesorganization. Community
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